bau+wow Faculty of Pharmaceutical Sciences - UBC

SMALL BUT POWERFUL: BRANDING THE
FACULTY OF PHARMACEUTICAL SCIENCES

The Challenge: The search for top tier faculty,
leading researchers, top-notch students as well as
funding, has become competitive on a local,
national and international scale. To attract
attention, the Faculty of Pharmaceutical Sciences
at the University of British Columbia, a relatively
small faculty, needed to stand apart from the

U B C crowd.
P H A R MAC E U Tl CA I— The Strategy: We took a traditional marketing
SCl E N CES approach (untraditional for a University Faculty) to

define the client’s differentiating brand and take it
Potential Unlimited. Here. to market. Through research we uncovered and
articulated a unique and powerful brand and
positioned the faculty as a place of unlimited
potential for discovery, learning, career choice and
friendship. The name was modernized and a
progressive visual brand was delivered. The brand
was applied to Pharma Sci’s new website and the
faculty was equipped with a communications plan
to launch and promote the brand.

’ UBC
PHARMACEUTICAL
SCIENCES

Fun fact: The Pharma Sci brand fit perfectly within
the context of the UBC’s new brand even though
they were done in parallel by different companies.
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